
1 
 

 

 

 

 

Aspiring Author Survey Questions 

Answered by Professionals 

In the Literary Industry 

 

Prepared by 3rd Coast Books, LLC 

 

 

 

 

 

Disclaimer: This survey  © began by reaching out to aspiring writers from all over the world on social media to ask 

questions they would like answered from literary professional in the book publishing industry; Book Bloggers, Book 

Reviewers, Book Marketers, Editors, Literary Agents, Publishers, Successful Authors and Author Web Site 

Builders.3rd Coast Books, LLC then contacted many professionals for their verbatim answers to the questions. No 

answers were edited. There is no intention to promote or defame any author, company or organizations mentioned 

in this survey. Each contributor gave their best, truthful advice and opinions. There is no charge for downloading 

this survey. Anyone who wants a copy can go to www.3rdCoastBooks.com and follow instructions for the download. 
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Book Bloggers/Book Reviewers Q & A  

 

 

 

 

 

Donna Brown 

Email: cygnetbrown@gmail.com 

Blog: www.vineyardbookstore.blogspot.com 

 

 

 

 

1. What websites do you use to post reviews? I have my own blog—“howmyspiritsings” 

https://1authorcygnetbrown.wordpress.com/ as well as Goodreads and on Amazon 

 

2. How do I market and advertise in order to get it TO reviewers and bloggers? 

 

 I use social media. I like using twitter (I have over 11K followers).  

 

3. What is the proper protocol to get reviews from Reviewers/Bloggers? 

 

 A. Let them know when my eBook is free? I have done this 

 B. Email an Advanced Readers Copy to them? I have done this 

 C. Mail a Print Copy to them?- 

 

In today’s society, I really don’t see the need for this. However, I have known people who have 

accepted a printed copy and then sold it on Amazon in order to help pay for some of their time 

reading and writing a review.  

 

4. What determines your rating on a book from a 1-2 Star Rating or a 4-5 Star Rating? 

 

To tell you the truth, I mostly only write 4 or 5 star reviews for books that I love. I don’t write 

the 1-2 star reviews. If I would have written a 1-2 star review, I would let authors know 

personally that I am not writing a review. Most of the time the reason I might not write a 

favorable review would have to do with poor unrealistic story structure. I might give a 3 star 

review if I liked the book, but the book needed deep proofreading or better research or structural 

discrepancies.  

 

5. In your opinion, what is the impact of book reviewers/bloggers on the sales of a book? 

 

Good book reviewers reassure readers that a book really is as good as the book’s description 

indicates. A good review can propel a book forward. The problem is, too often, reviews are often 

a ploy by a book’s marketing agents to artificially indicate a book’s value. Too many of these 

file:///C:/Users/Ronald/Downloads/cygnetbrown@gmail.com
file:///C:/Users/Ronald/Downloads/www.vineyardbookstore.blogspot.com
https://1authorcygnetbrown.wordpress.com/
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paid review agencies exist. This is why I think that bloggers might have more impact on the sale 

of a book than book reviewers would. A blogger develops readership of his or her own. There is 

trust that has been built between the blogger and the reader. If I as a reader reads a specific blog 

regularly and that blogger has recommended books and I liked them, then I am more likely to 

listen that blogger when he or she tells me how wonderful another book was.  

 

6. I know there are some flaky bloggers and reviewers out there. So it's hard to find good 

ones in certain genres. How do we know who's a pro and who is not? 

 As an author, I NEVER pay to have a review done for me. I don’t think that it is ethical to 

request that an author should be required to pay an agency for access to a reviewer. That’s my 

first line in the sand. Second, I need to be able to read a blogger’s or reviewer’s previous work.  

7. Do book reviewers/bloggers finish reading the entire book before giving their Star 

Rating?  

As a reviewer, I always read an entire book before blogging or writing reviews for Goodreads or 

Amazon. I am sure that not all book reviewers/bloggers finish reading an entire book before 

giving their Star Ratings, but I believe that is unethical. I can often tell if someone has actually 

read one of my books before writing a review. 

8. What makes a horror story good?  

I think what makes a horror story good is when it has some touch with reality. For instance, the 

scariest movie I ever saw was The Birds by Alfred Hitchcock. The reason it was so scary is 

because birds do congregate like that sometimes.  It would be the same with any horror book.  

And if the book doesn't have sex in it, can it still be considered an adult content?  

I never really thought of that before.  I guess if the book has enough violence or gore, it should 

be considered to have adult content. Video games with excessive violence or gore have adult 

ratings on them, so why wouldn’t a book? I would think that a book with a first person POV of a 

serial killer would probably best be only read by adults.  

9. Book reviewers- what's hot and what's not?  

I don’t know. I just read and review what I like.  

10. Is dystopian YA still hot? 

 I don’t know. If I read dystopian fiction, I usually read adult dystopian, but it has been a while 

since I have even read those. 
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Diane Garner 

Email: authordianegarner@gmail.com 

Blog: www.DianeGarner.blogspot.com 

 

 

1. What websites do you use to post reviews?  

 

I leave reviews on Amazon, Goodreads, Kobo, Bookbub, Facebook group page, writerscafe.org, 

blogger and WordPress. 

 

2. How do I market and advertise in order to get it TO reviewers and bloggers? 

 

I am not 100% sure on this because I only have one book out as an author. As a reviewer, I see a 

book with an eye-catching cover and an awesome description I'll buy it and review it. 

 

3. What is the proper protocol to get reviews from Reviewers/Bloggers? 

 

A. Let them know when my eBook is free? 

B. Email an Advanced Readers Copy to them? 

C. Mail a Print Copy to them? 

 

All of the above works! 

 

4. What determines your rating on a book from a 1-2 Star Rating or a 4-5 Star Rating? 

 

4 to 5-star ratings means the book was a page turner, hard to put down, and hard to forget.  

 

5. In your opinion, what is the impact of book reviewers/bloggers on the sales of a book? 

 

I think that reviews and bloggers have a major impact. I myself read reviews good and bad 

before I buy a book. 

 

6. I know there are some flaky bloggers and reviewers out there. So it's hard to find good 

ones in certain genres. How do we know who's a pro and who is not?  

Check them out. Read their reviews and check out their websites. 

7. Do book reviewers/bloggers finish reading the entire book before giving their Star 

Rating?  

Personally, I have to finish a book before placing a review but have been told that it does happen. 

mailto:authordianegarner@gmail.com
http://www.dianegarner.blogspot.com/
http://writerscafe.org/
https://www.facebook.com/ufi/reaction/profile/browser/?ft_ent_identifier=1094150747400062_1094266427388494&av=1640959008
https://www.facebook.com/ufi/reaction/profile/browser/?ft_ent_identifier=1094150747400062_1094266427388494&av=1640959008
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8. What makes a horror story good? And if the book doesn't have sex in it, can it still be 

considered an adult content? 

What makes a good horror story is reading something that can get your adrenaline pumping. I 

believe a book can still be adult reading without sexual content. 

9. Book reviewers- what's hot and what's not?  

I am not sure about all other reviewers, but I love me some romance, thriller and horror. 

10. Is dystopian YA still hot?  
 

I read YA from time to time but I am not sure if it's hot or not. 

 

 

 

 

Kelly Snyder 

Email: sassybooklover@gmail.com 

Blog: sassybooklover.wordpress.com/about-me-my-blog 

 

 

1. What websites do you use to post reviews?  

 

I use my blog, Barnes and Noble, Kobo, Google Play, BookBub, Goodreads, NetGalley (if the 

book is from there), and any other site the book is available on except Amazon as I’m banned.  

 

2. How do I market and advertise in order to get it TO reviewers and bloggers?  

 

Reaching out to bloggers is the best idea. Find ones that review your genre and make it personal 

when contacting them. Having street teams or reviewer teams is a great way too. Also putting out 

a social media call with genre hashtags and book blogger related ones will get it noticed. I’m 

contacted directly most of the time, but I am also on teams for authors and sometimes see a call 

social media call for bloggers. 

 

3. What is the proper protocol to get reviews from Reviewers/Bloggers? 

 

A. Let them know when my eBook is free? 

B. Email an Advanced Readers Copy to them? 

C. Mail a Print Copy to them? 

 

mailto:sassybooklover@gmail.com
http://www.sassybooklover.wordpress.com/about-me-my-blog
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All three are good, but each blogger has their own protocol. The only thing that is pretty standard 

is you need to provide a copy in some way. I accept all three ways, but some don’t. Bloggers 

usually have it on their sites as to what they accept. 

 

4. What determines your rating on a book from a 1-2 Star Rating or a 4-5 Star Rating?  

 

For me a 1-2 star rating is a book that I either didn’t like at all or only liked a few parts. Lots of 

bad editing on published books and in historicals blinding inaccuracies gets lower ratings. No 

liking the main characters or bad handling of touchy subjects will affect the rating. For 4-5 stars I 

either liked most of it or loved every bit of it. I will give 4 stars if it took me a bit to get into or it 

was slow. Sometimes the characters affect this. 5 stars are ones that pulled me in and flew 

through it.  

.  

5. In your opinion, what is the impact of book reviewers/bloggers on the sales of a book?  

 

Bloggers help spread the word about the books because they share their reviews everywhere. 

They give honest feedback and will talk about the favorites for a long time. Many people look to 

those they know when deciding on a book to buy. 

 

6. I know there are some flaky bloggers and reviewers out there. So it's hard to find good 

ones in certain genres. How do we know who's a pro and who is not?  

The best way to know who’s a good one is to ask other authors in your genre who they use. 

Another good way is to look at their sites and see if they have a review policy, a request form or 

easy way to contact, how often they post and if those reviews show they read the book and 

follow a writing pattern. Look at their social media and see how they interact with authors. I only 

review one genre and work hard to have a relationship with authors. Most will also say they only 

give their honest opinions, don’t take money for their reviews, follow laws about saying they 

received a copy. 

7. Do book reviewers/bloggers finish reading the entire book before giving their Star 

Rating?  

Most do. I would never rate a book until a finished reading. We can’t honestly rate it until we are 

done. Ratings beforehand might not match the review. 

8. What makes a horror story good? And if the book doesn't have sex in it, can it still be 

considered an adult content? 

I think a good horror story is one that scares you with small details and twists not blood and gore. 

A book doesn’t have to have sex to be considered adult content. Adult content can be language, 

subject matters, and violence. 

. 

https://www.facebook.com/ufi/reaction/profile/browser/?ft_ent_identifier=1094150747400062_1094266427388494&av=1640959008
https://www.facebook.com/ufi/reaction/profile/browser/?ft_ent_identifier=1094150747400062_1094266427388494&av=1640959008
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9. Book reviewers- what's hot and what's not?  

There are ever changing trends to what’s hot and what’s not. Plus everyone is different and goes 

through phases. Right now for me no fluff is hot and damaged characters. Rape being used for no 

reason in a book is not. 

10. Is dystopian YA still hot?  

This isn’t my kind of genre, but there’s still lots of talk about it so I think it is. 

Book Marketers Q & A  

 

 

Elizabeth Lawless 

Email: lizlawless@icloud.com 

Website: www.lizbookcatalyst.com 

 

 

 

1. As a marketer of books, what social media sites do you use to market books? 

 

Facebook, Pinterest, Twitter, LinkedIn, Instagram 

 

2. How many opt-in emails, Twitter followers, Facebook followers and readers do you 

market a book to? Do you market to book reviewers and book bloggers? How many? 

 

About 10,000 followers on multiple social media sites we do not market to book reviewers or 

book bloggers. 

 

3. What is the best way to create an email list of my niche audience? Thanks. 

 

A. Participating at events and talking to potential readers and gathering your own names at 

events, speaking engagements, etc. 

 

B. Consistency (same time every week, days of week or every day) in blogging or postings with 

a well planned out value-driven content distribution plan with a sales pitch about every 4th or 5th 

post. 

 

file:///C:/Users/Ronald/Downloads/lizlawless@icloud.com
file:///C:/Users/Ronald/Downloads/www.lizbookcatalyst.com
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4. Many book marketers promise "best sellers". What can you do for the average 

writer/author to increase book sales and how much do you charge for your services? 

 

We consistently create Best-Sellers on Amazon (to date 81 Consecutive #1 Amazon Best-Sellers 

in 4 years for clients).  To be a part of the 5% of Authors who sell more than 250-500 books, 

Authors have to be willing to engage in marketing their own books.  As a publisher, we share in 

marketing costs and support our Authors by creating events, seeking out opportunities for them 

to speak or get in front of potential book buyers, creating joint-venture opportunities with other 

Authors and consistently distributing catalogs and brochures that promote our Authors to 

multiple targeted markets (libraries, schools, universities, corporations, associations, churches, 

media online and offline, etc.). 

 

We work mostly with Business Leaders who want to create leverage or legacy and based on our 

consistent success our programs range from $7,500 to $60,000 for 3-12 month projects with 

various levels of services; sometimes pieces of a project just Publishing and sometimes through 

the whole Writing, Publishing, Distribution, Ongoing Marketing and Media or Accelerated 

Plans/Programs. 

 

5. Since marketing free books on grossly overpriced sites like Bookbub are not cost-

effective for authors, what form of advertising would you recommend for an indie author 

on a shoestring budget? 

I would recommend that Writers and Authors understand that book publishing is a business and 

they should get more realistic about investing in their books and publishing career.  When 

speaking we encourage writers (potential authors) to create a publishing plan with a budget along 

with a list of resources that they can utilize throughout their author/publishing career.  (People 

spend thousands of dollars on hobbies, college, trade school, courses and other things for their 

lives but think creating a best-selling book will be free, inexpensive or have little costs associate 

with the process. 

That being said ... there are many inexpensive ways to promote your books that involve more 

time and energy than money.  Other online book selling platforms besides BookBub that support 

and sell books for your genre, offline strategies: postcards, bookmarks, flyers, speaking for free 

or paid, attending events where your readers congregate or participate or conferences (sharing 

space or adding it to your budget for future), small business, mid-size or corporate sponsorships, 

selling in multiple quantities to corporations, organizations, associations, churches, military or 

others who would benefit from your subject matter.  Looking for joint venture partners who will 

promote your books in exchange for you promoting their services or products (this is after 

developing a relationship with that person). 

I think that developing relationships with book clubs, book bloggers and book reviewers are all 

solid strategies especially if you write fiction, but take time and diplomacy ... although we have 
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not utilize them for ourselves or our authors (have to pick and choose your strategies and other 

things have been priority for us and our clients).   

6.  I just self published a book and I want to boost the sales. How specifically do I do this? 

How can you help me? 

First I would suggest you create a plan or a list of 10 to 100 things you can do to promote your 

book with any associated costs (Free to $ to $$ to $$$$). 

Second I would recommend searching the Internet for Articles that share promotional and 

marketing ideas that have boosted sales. 

As a publisher, we only take on a few clients every year and specialize in non-fiction (with some 

children’s books).   

However, we try to share as much publishing advice as we can through individual referral calls, 

Free Publishing Advice Summits, Social Media Q&A Posts, Facebook Live Q&A, Internet 

Radio Shows/Podcasts and traditional Media Interviews (newspaper, magazine, radio, and 

television), and in the North Texas area we offer a Free Monthly Authors Meet Up and allow 

self-published authors to participate at very minimal costs in events where we as the Publisher 

purchase a booth. 

7. With so many book marketers out there that charge for services, how can I find effective 

marketers?  

 

I will pay the price if the marketing is successful and I sell enough books to justify the cost of 

marketing. 

Really know who your target market/reader inside and out.  95% of the people I talk to don’t 

know who their reader is so it makes it really hard to market to them and they as you mentioned 

don’t have enough money to market to everyone. 

 

This is the challenge and something we all struggle with as authors and even as publishers.  Back 

to the old-fashioned advice here ... word of mouth recommendations ...talk to other authors and 

see who they have worked with (quality people usually specialize in certain aspects), review 

testimonials, and do your own due diligence by talking to a number of people before giving 

anyone money.   

 

You also can look for online courses or free webinars that talk about Book Marketing.  The 

reality today is if you don’t have the money to invest you can find many answers and strategies 

through other peoples’ articles, blogs, posts, etc. online with a little research (which I know you 

have done).  When I need some inspiration I do this myself. 
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8. My question is this. I can sell my books at public speaking events, but how can I boost 

online sales, and get into bookstores? 

 

You have to place your book on all the free book platforms that exist (Amazon, Barnes & Noble, 

iBooks, Kobo, and all of the others where you think you reader might go)... and be sure to 

include that information in all of your marketing materials and when you speaking, also include 

it in the rotation of all of your posts, blogs, articles, etc.  It is astonishing but you have to tell 

people BUY MY BOOK CLICK ON THIS LINK NOW!  Just posting that you are an author or 

have a book and expecting people to find it or buy it doesn’t work.  You have to ASK FOR THE 

SALE.  Again 95% of authors talk all around it but never ASK people to actually BUY their 

book. 

 

Getting in the Bookstores is STILL a challenge and your royalty is going to be about 13% 

because the retailers want 45-55% off retail price to even order and then they can send them back 

or destroy them if they don’t sell in a short period of time) and you have to work with a larger 

publisher but the good news is and don’t quote me on this (I am looking for the source) but I was 

astonished to read (sometime in the past 6 months) that 55% of people go into a Bookstore and 

85% of people go into a LIBRARY.  We were already focusing on this by attending State 

Library Conferences, but this moved it up to the top of our Marketing Strategy List.  So if you 

were going to focus your time and energy, I would look at Libraries (they are not going away, 

they get new budgets every year ... also they BUY eBooks and at multiple quantities for much 

higher prices $20+ per copy versus $3-$5-$10 etc. of a 1 time purchase through an online 

bookstore because it is basically a license agreement where they have multiple users/readers. 

 

9. Do some of the book marketers have bona fide success stories they can share with us? 

What makes you better than another marketer of books? 

 

Yes.  However, you are not going to get rich selling books unless you write and publish multiple 

books or multiple years and pursue it as a business/career.  The only way to make real money is 

to have an up-sell ... for most people it is speaking or some offshoot of the business (for fiction 

writers) teaching creative writing at college or university, other writing workshops or 

conferences or consulting by helping others as a literary agent, editing, layout, graphic design, 

websites, tech, social media, etc. related to writing and publishing. 

 

If you have an up-sale you can be extremely successful.  It really depends on your genre, your 

investment and your business.  Our weight loss doctor added $140,000 to his bottom line the first 

year by creating and publishing 4 #1 Amazon Best-Selling books that could be given out to 

potential clients (surgery revenue $5,000+ per client) so giving away a book that cost $2-$3 

became a no-brainer but of course he didn’t make that money selling books he made it on 

surgery and other services and products sold through his weight lost center that includes a fitness 
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center, counseling, multiple programs and store.  But their call back results went from 1-2 people 

out of 20-30 attending a free session on weight loss to 8-12 call backs after receiving the free 

book(s). 

 

Our sports guy invested about $10,000-$15,000 and sold over $2,000 at $10-$20 per book 

(paperbacks and hardbacks) so doubled his investment. 

 

Why I like non-fiction ... If you are a tech person, a realtor, a financial consultant, etc. you have 

multiple up-sales that occur because you are considered an expert once you write a book and in 

most cases you do know as much or more than others about the subject. 

 

My wonderful mature Biblical Author published 6 books traditionally over 20 years with most 

taking 2-3 years to submit, be acquired, then published for the 5%-10% royalty check once a 

year.  We published 20 books in 3 years to the cost of about $36,000 but she was interested in 

legacy and she made her money back by speaking multiple times a month and selling her books 

herself along with any activities that I scheduled.  She said she would NEVER go back to 

traditional publishing were she never heard from her publisher and had little input into her 

writing projects where we met regularly, discussed everything and made all decisions together. 

 

My Horror Author Friend has self-published, published traditionally and gone back to a smaller 

regional genre specific publisher because his traditional experience was he was just 1 of many 

and little real contact (Penguin).  He has found success at comic book conferences so back to 

knowing your reader and what they like and where they congregate. 

 

I have sold over 10,000 books which to most people would be a success but it was over a period 

of years and books where not the way I made a living (it was a nice supplement but I made more 

money speaking about the subject than I did selling the books). Now I do make a living helping 

others publish because we take on tasks they that don’t want to do or don’t know how to do and 

don’t mind paying us to handle those tasks and hold them accountable. 

 

10. Do you have any insights of how the Big 5 Publishers market their books? Do you do 

marketing for them? 

 

Big 5 Publishers do not have to do much marketing because they have distribution and access to 

all the offline and online retail outlets along with usually publishing well-known authors, 

celebrities or business people who already have followings or where built up over time.  When 

they do invest in marketing it is usually to targeted groups during launch, and believe it or not 

they use some of the same processes smaller publishers or indie publishers use (social media, 

contest for readers, book clubs, book reviewers, book promoters, etc. they have a leg up with 

traditional major market media where they already have contacts, point of purchase and shelf 
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space in retail outlets, advertisements in magazines, and the like but sure they struggle just like 

us. 

We do not do market for them. 

 

 

 

Carla King 

Email: hello@selfpubbootcamp.com  

Website: http://www.Selfpubbootcamp.com 

 

 

*The answers from Carla are taken from an extensive article in the Ingram Spark Newsletter, by 

permission. Questions are changed here to accommodate Carla's information for aspiring writers. 

1. What social media sites can you use to market books? 

 

Authors often worry about which social media platform to use. I recommend registering for all of 

them and deciding later: Twitter, Facebook, Pinterest, Google+, LinkedIn, Instagram, Tumblr, 

YouTube, Gmail addresses and other sites that you discover. Create keyword-rich profiles that 

point to your website at the very least and experiment with each site over time.  

 

2. Should I join forums or groups to market my books? 

 

Yes. Forums and groups are great places to get attention because they're focused and interactive. 

You can become a star by sharing what you know, especially if you're and expert, as long as you 

don't step on the group leader's authority. In groups, you can test ideas for blog entries, articles, 

publicity and invite people to connect with you on social media. LinkedIn is a great place for 

professional groups. Yahoo and Google both host groups and communities. Meetup is one of the 

hottest networking communities going today. Reddit is probably the largest forum on the 

internet, though most authors I know have never heard of it. You may even create your own 

group. Facebook and Google+ have many writer, reviewer, blogger, e-book reader groups. Just 

Google them. 

 

3. What is the best way to create an email list of my niche audience? Thanks.  

 

Start with friends and family and branch out to early readers. This means you have to share your 

early writing, which can be difficult for many authors who feel everything has to be perfect 

file:///C:/Users/Ronald/Downloads/hello@selfpubbootcamp.com
http://www.selfpubbootcamp.com/
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before sharing. Beta publishing is a thing, it really is, and the feedback you get from early 

readers will help you shape your book and position it for success. It has the additional benefit of 

gathering early readers close and cultivating them as super-fans who will help you get the word 

out about your book. The only way to do this is to share your early writing and beta publish.  

 

3. (Continued) What is the social media rule of thirds? 

 

Here is the Social Media Rule of Thirds: One-third of the time you promote your book; another 

one-third goes to curating content, which may be from other authors in your genre; and another 

third of the time you just want to be yourself, posting things unrelated to your books but related 

to you as an individual. It’s like any social gathering – don’t walk in screaming about your book. 

Get to know people, be interested, contribute, and then talk about yourself. Make sure you enjoy 

the experience. 

 

4. What are some important places to be on the web? 

 

First, create a web page that’s “you central” with basic information about you and your book and 

an email signup form at the very least. Be active on at least two social media sites or forums. 

Once you’re published, create an author page on Amazon's Author Central. Add links to your 

website, upload photos and videos, add an RSS feed to your blog, post upcoming events. Also, 

become active on Goodreads. Goodreads is the largest social network for readers so you want to 

be there when readers discuss and recommend books. Amazon has ensured that readers on 

Goodreads have one-click access to purchase your book.  

 

I get a lot of questions about marketing opportunities with KDP Select, Amazon's exclusive e-

book marketing program for authors. Remember that your readers are everywhere and 

exclusivity eliminates your opportunity to develop a wide reach into every market place. But 

KDP Select can be useful if you study it and use all of its features. Many authors use it to 

promote just one book, while distributing the others widely. 

 

5. What form of advertising would you recommend for an indie author on a shoestring 

budget? 

Use social media. Give away at least one book, making it perma-free. As an indie author, you're 

never back-listed. You can promote your books in many different ways for many years. If you 

reach a dead end with one social media site, move to another. If you stop having fun, go 

elsewhere. There are limitless places online and around the world to connect with readers and 

many authors have found creative ways to reach them. Connect with other authors and 

collaborate with them by creating anthologies, which are a great way to grow awareness of all of 

your books. The indie author community is generous about sharing online and in person.  
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Use Facebook ads, which can cost only $5/day. You can create a pretty effective Facebook ad 

using Canva.  

6.  How do I encourage visitors to sign-up for my e-mail news? 

Entice them with an ethical bribe: Free information, booklets and stories in eBook format. An 

auto-responder feature can handle this for you, sending your prepared e-mail (or series of e-

mails) when they enroll. Providing complimentary information and stories asserts your 

professionalism, demonstrates your creativity, builds relationships and inspires reciprocity.  

7. What is metadata and how do I use it? 

Metadata might seem an intimidating technical concept, but it's really only the words and phrases 

that you use to describe yourself and your book. Search engines use metadata to automate a 

formerly labor-intensive task to connect readers with books. Self publishers with well-written, 

well-edited, beautifully designed books who understand their market can use metadata to level 

the playing field so that their books compete alongside books from big traditional publishers. 

Metadata includes your book title, subtitle, description, author name, author bio, date published, 

your biographical materials, keywords, reviews and endorsements, and pricing. Your task is to 

strategically select key words that best describe your book and place them in the right spots 

around the web.  Return to Google Keyword Search every few months to evaluate new trends.  

8. My question is this. I can sell my books at public speaking events, but how can I boost 

online sales, and get into bookstores? 

 

Metadata is actually your best marketing partner and books with complete metadata sells lots 

more than books without. Your book cover is hugely important to book marketing. It needs to fit 

in with the other books in the category, because authors know what kind of book they’re looking 

for, so if you deviate, they’ll pass it by. Just as important is getting your book into the right 

categories in the online stores.  Do your market research and competitive analysis and take a 

look at it regularly—at least every three months.  

  

9. Is blogging a worthwhile effort in marketing my books? 

 

Blogging can be a huge boon to discovery. Because you can blog on any topic you like, you can 

reach audiences who might not find your books because they haven't used particular keywords or 

phrases to search for it. But that doesn't necessarily mean they wouldn't be interested in your 

book or know someone who would be. (Which is why it's important to include social media 

share buttons at the bottom of each blog post.  What have I personally learned from this? Blog 

more! 
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10. Should I hire out publicity and do press releases? 

 

I do not recommend it but you can create a press release for your book and you can upload them 

to free PR sites on the web. But I have seen self-published authors pour a lot of money down the 

drain with ineffective PR services. There are lots of PR firms who will do the work for you but if 

your book hasn’t been positioned to sell long before you start these efforts then you’re unlikely 

to reach readers even with professional PR. Do your due diligence and make sure you’re writing 

a book that will sell in the first place. This happens before the book is written, not after. Beta 

publishing is key to PR, and that starts long before the book is finished. 

 

But if you’re dead set on getting a publicist, which costs between $3000 and $5000 a month, 

interview them carefully and ask for references. Request a detailed plan that includes the specific 

projects that will be part of the job, the timeline for delivering on these projects, what you as the 

author are expected to provide and the process by which your helper will keep you updated on 

the progress of your campaign.  

 

Many press release distribution services promise distribution to national and international media 

outlets for less than $500, which sounds very attractive. But press releases have to be well-

written, topical (automotive books, gardening books etc.) or timely (tied to a major news event or 

holiday), to get noticed by busy journalists, and there's no guarantee it will be picked up. 

 

 

 

Ron W. Mumford, Author/Publisher, Marketer, 3rd 

Coast Books, LLC 

Email: ronmumford1111@gmail.com 

Email: www.ronwmumford.com   

Website: www.3rdcoastbooks.com 

 

1. As a marketer of books, what social media sites do you use to market books? 

 

I am not only an author but also a publisher and the creator of this Aspiring Author Question 

Survey. I handle most of the marketing for 3rd Coast Book authors. I use every social media site 

I can find on Facebook, Google +, LinkedIn, Twitter, Goodreads just to name a few. I have 

joined over 500 reader, reviewer, book blogger/book reviewer, Kindle groups from all over the 

world. Some of the groups are in Italy, Russia, China, Israel, Germany, U.K., Canada, Mexico, 

Australia and New Zealand and there are more out there. These groups have members totally 

over 10 million. But, it is my experience that this is not effective as it should be. You need more. 

mailto:ronmumford1111@gmail.com
http://www.ronwmumford.com/
http://www.3rdcoastbooks.com/
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Each book (genre) has specific groups that an author can add. Here's two examples: We 

published an amazing memoir entitled, Have you seen a Dark-Haired Man with Burning Eyes. It 

is a love story of a woman that searched for her husband over 22,000 km that covered two 

continents after he was taken prisoner by German forces during WWII. First, we contacted Yad 

Vashem Libraries in Israel, the largest collection of holocaust books in the world. They put the 

book in their libraries. Next we did a separate list of over sixty Jewish Community Centers in the 

U.S. and sent notifications to all of their members. 

 

Another example: Love Trauma, by Paul Wagner, a book about dealing with divorce by an 

expert Ph.D. counselor. I asked the author what markets he would like to be in. He told me; 

Gyms, people who get divorced head to the gym to get in shape, Also divorce recovery programs 

in churches, Celebrate Recovery, Alcoholics Anonymous since some divorces are caused by 

addictions. These are all types of markets. When a publisher asks authors, "What is your 

market?" Saying readers 18-65 is too broad. Authors need to zero in on specific markets and be 

creative in order to get full marketing penetration. 

 

2. How many opt-in emails, Twitter followers, Facebook followers and readers do you 

market a book to? Do you market to book reviewers and book bloggers? How many? 

 

We at 3rd Coast Books use several book marketing services as well as our own. Here's some 

stats for you: The largest book marketer claims over 7.5 million opt-in emails in all genres (only 

a portion, by genre is sent certain genres of books since members state their genres of choice.) 

Another large book marketer has 36 different promotional programs and claims over 4.5 million 

opt-in email followers, 113,000 Twitter followers etc. Both claim to do book marketing for the 

Big 5. Another marketer claims almost 60,000 Twitter followers.  Long story short, by 

experience, some work, some don't. Like Popeye says, “You spends yo nickel and you takes your 

chances." 

 

3. What is the best way to create an email list of my niche audience? Thanks. 

 

Do FREE giveaways of products or information that people want.  Also participate in book 

blogger exchanges where you do a guest blog on someone else's blog and they do guest blogs on 

yours. This is especially good with Book Bloggers and Book Reviewer blog sites. If people come 

to your web site, ask them if it is okay to send them more information (Spam laws). Stay in touch 

with them, this builds trust and friendship.  

 

4. Many book marketers promise "best sellers". What can you do for the average 

writer/author to increase book sales and how much do you charge for your services?  
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I've only come across a few that "promise" anything. If they do, it should be a red flag. Ask for 

references. There are no guarantees but some marketer have testimonials of satisfied customers. 

Read them and check them out. Each marketer charges different amounts for different types of 

marketing. Let your pocket book be your guide. Study before choosing and paying. 

 

5. Since marketing free books on grossly overpriced sites like Bookbub are not cost-

effective for authors, what form of advertising would you recommend for an indie author 

on a shoestring budget? 

Bookbub is fairly expensive but many have found great results with them. Don't rule them out. A 

friend of mine spent $600 with them for a one-day email blast for a 99 cent book and got 4,000 

downloads. Most of the rest of your questions are addressed by other book marketers in this 

survey. Try everything. 

6.  I just self published a book and I want to boost the sales. How specifically do I do this? 

How can you help me? 

Self published authors face a huge uphill battle but there is hope. Doing a 5-day free e-book on 

KDP (no charge to the author) can begin to get the "buzz of word of mouth" going. Here's two 

success stories on the importance of word-of-mouth advertising--the best you can get!  E.L. 

James, a New Jersey married lady with two kids wrote Fifty Shades of Grey. She posted her 

erotica book on Amazon. After word of mouth overwhelmed by reviews like Terrible Writing, 

Don't waste your money, Smut, she laughed all the way to the bank with over $100 million and 

two movies.  

Wm. Paul Young's book, The Shack, was turned down by a slew of publishers. He self published. 

Young mentioned in his book that he only had an $80 marketing budget. Word of mouth caught 

on after about two and a half years and he sold 18 million books world-wide. Some literary 

"experts" say you don't get notices until after you write five or so books. Young proved this 

wrong. So, if you quit, you lose. 

7. With so many book marketers out there that charge for services, how can I find effective 

marketers? I will pay the price if the marketing is successful and I sell enough books to 

justify the cost of marketing. 

There are many "well-meaning" people in the book publishing business including publishers, 

literary agents, editors, book marketers etc. Some are effective on certain books, others are not. 

Again, look at testimonials and get references. There are no guarantees…When I sent out the 

Aspiring Author questions for answers from some well respected book marketing services, there 

was little or no replies. 

8. My question is this. I can sell my books at public speaking events, but how can I boost 

online sales, and get into bookstores? 
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This is a "tricky" question but I'll shed all the light I can having been a former literary agent who 

went to lower Manhattan to see the Big 5 Publishers and then on to Hollywood to pitch 

screenplays. The reason for the "tricky" comment is because of technology in an industry that is 

constantly changing, sometimes weekly.  

 

Guaranteed books in book stores really narrows down to being published by traditional 

publishers, like first and second tier publishers. Ingram distributes their books to book stores. 

Getting published by the traditional publishers is difficult. (I could write a book about that). They 

love celebrity books by authors that have huge followings or well established authors with great 

book sales. But, it is important to note that even people who have their books published by large 

traditional publishers are responsible for much of their own marketing. If you want book sales, 

the author has to work hard along with their publisher.  

 

Then there is Ingram Spark and Lighting Source, divisions of Ingram. They will publish and 

print your books and send out catalogues to 39,000 book stores. If the stores order, you have 

your books in the stores. If they do not, you do not. I have friends who have done very well with 

this path, others have had less success. 

 

Amazon has "Extended Distribution" programs where anyone, including book stores, can order 

books from Amazon. Royalties are less when book stores order from Amazon because Amazon 

has to offer deep discounts to the stores in order for them to make money on the books.  Kindle 

Direct Publishing (KDP) offers 5-Free days of e-books at no cost to the author.  

 

Here's the "tricky" part and I hope I explain this correctly. If you are exclusive with Amazon 

(KDP) you get the 5-free days on e-books every 90 days. If Amazon "spider bots" detect you on 

other sites (Kobo, Apple, B&N etc.) you may get a notice that you must be exclusive or give up 

certain rights. This can apply to other social media store sites as well.  

 

Each author should do their homework on who publishes/distributes your book and the 

programs/restrictions/royalties that are offered on each platform. 

 

9. Do some of the book marketers have bona fide success stories they can share with us? 

What makes you better than another marketer of books? 

 

Again, check out each book marketer's website. Some even make "guaranteed" claims, most do 

not.  We believe that Testimonials sells books and begins the "word-of-mouth buzz." It is 

important to put "Testimonials" on your author website, prominently! Endorsements by well-

known people also help but the two are very different. Stay in close contact with Book 

Reviewers and Book Bloggers. They, too, can generate that "buzz" for you. 
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10. Do you have any insights of how the Big 5 Publishers market their books? Do you do 

marketing for them? 

 

Big 5 Publishers still require their authors to do most of the marketing themselves, hiring 

publicists, setting up book signings and using their social media contacts to enhance book sales. 

In the case of E.L. James, after she attained $2 million in sales on Amazon, a large publisher did 

a contract with her. Soon after, her book was translated into many languages and sent to book 

stores all over the world. Even John Grisham had a hard start. Research his story just for 

inspiration to keep you going. 

 

Any well-written/edited book can become a best seller. J.K. Rowling, author of the Harry Potter 

series, broke every rule in the book when she wrote her first book of the series by hand on 

notebook paper (which I wouldn't recommend today.) She has more money now than the Queen 

of England. Fate can be fickle, but sometimes similes down on authors. Keep writing. Don't quit. 

If you do, you lose. Work hard at your craft! Learn from your editors. Stay up to date on social 

media channels. 

 

Obviously 3rd Coast Books, LLC, being a hybrid publisher, does not market for any other 

publisher.  

 

Editors Q & A  

 

 

 

Faye Walker, Ph.D. Editorial Director, 3rd Coast Books  

Email: fayewriter@yahoo.com 

Website: www.fayewalker.com 

 

 

 

1. Is it necessary to hire a professional editor before submitting my manuscript to 

publishers or Literary Agents? Why? 

I believe you need a professional edit for the following reasons: another set of eyes; corrections 

to grammar and usage you may not recognize; typos; sense of flow and integrity of the narrative; 

a sense of what may be needed to complete the story. 

 

file:///C:/Users/Ronald/Downloads/fayewriter@yahoo.com
file:///C:/Users/Ronald/Downloads/www.fayewalker.com
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2. What are some of the most common errors that you see authors/writers make? 

 

 One of the most common “errors” is not developing the manuscript. There tends to be a skeleton 

of the idea but not a fleshing out. Other errors are grammar and mechanical, i.e. punctuation, 

paragraphing. 

 

3. What is the average cost of a full manuscript edit of say 80,000 words? 

 

That really depends on the state of the mss. Most editors charge by the hour, some by the word, 

and some by the page. For developmental editing expect to pay $7.50/page or $50/hr. 

 

4. Does an editor just correct the grammar in a manuscript or do they make suggestions for 

corrected story errors? Will they tell the writer what they really think of a manuscript?  

 

A good editor will tell you the truth. A developmental edit is when the editor tells you the good, 

the bad, and the ugly about your mss. A line edit is when an editor just fixes the grammar or 

makes sense of a sentence. 

 

5. Why are there so many BAD editors out there? What's the difference between a great 

editor and a bad one?  

 

A great editor tells you the truth; helps to make the ms publishable (meaning flow, character 

development, plot structure); won’t change your voice. 

 

6. How long does it take to edit an average book of 50,000 to 100,000 words?  

 

Again, it depends on the state of the mss. If it’s a developmental edit, it will probably take a few 

days for the editor to read through and make useable suggestions. For a line edit, it’s going to 

take a week or so. Make sure you ask the editor for a time frame. 

 

7. Does the editor make the corrections in a manuscript or do they identify them and I have 

to make the corrections?  

 

In a developmental edit, the editor points out the good and the “needs improvement.” You make 

the amendments if you feel they are valid. In a line edit, he or she will make the corrections to 

grammar and mechanicals. 
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8. Can you recommend some good editors that don't charge an arm and a leg for edits?  

 

Check the acknowledgement section of your favorite novels; ask writer friends; ask around at 

writer conferences; ask for references. 

 

9. Does the writer have final authority of any corrections an editor makes? Does a good 

editor ever seek to change the writer’s voice or point of view? I hate it when editors try to 

re-write my story.  

 

A developmental edit will suggest ways the mss can be made more readable and, one hopes, 

publishable. A developmental editor might suggest a different POV (Point of View), for 

example, but the author is always in control. If you’re getting a line edit, you’ve chosen to trust 

that editor with correcting mistakes. 

 

10. Is it true that behind every great author is a great editor?  

 

For that answer, I suggest you read the biography of that great editor, Max Perkins by A. Scott 

Berg. 

 

 

 

Kaye Lynne Booth 

Email: kayebooth@yahoo.com  

Website: www.kayelynnebooth.contently.com  

 

 

1. Is it necessary to hire a professional editor before submitting my manuscript to 

publishers or Literary Agents? Why?  

 

It is important. Agents and publishers receive a huge influx of manuscripts from authors wanting 

to be represented and/or published. They are busy people and they don’t have the time to sift 

through dozens of bad manuscripts. They have others who sift through the slush pile and pass on 

only those manuscripts that stood out enough for them to feel it deserves a read. A manuscript 

filled with typos and misspellings, or one that isn’t formatted properly to look professional, 

won’t even make it past that slush pile. One of the most important things you can do to make 

your manuscript stand out is to have it edited and make it as error free as possible. 

 

 

 

file:///C:/Users/Ronald/Downloads/kayebooth@yahoo.com
file:///C:/Users/Ronald/Downloads/www.kayelynnebooth.contently.com
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2. What are some of the most common errors that you see authors/writers make? 

 

Besides misspellings and punctuation? I see a lot of passive voice, a lot of unneeded adjectives, 

head hopping and tense confusion. 

 

3. What is the average cost of a full manuscript edit of say 80,000 words? 

 

My philosophy is that you shouldn’t have to mortgage the house to have your manuscript edited, 

so my rates are lower than a lot of editors. For me, 80,000 would run about $800 for a basic line 

edit. 

 

4. Does an editor just correct the grammar in a manuscript or do they make suggestions for 

corrected story errors? Will they tell the writer what they really think of a manuscript? 

 

It depends on what type of editing you pay for. There’s a basic line edit, which picks up 

grammar, spelling and punctuation errors, and then there is heavy editing that deals which plot 

holes, logic errors and other problems with story.  

 

5. Why are there so many BAD editors out there? What's the difference between a great 

editor and a bad one? 

 

In the past, traditional publishers were the gatekeepers of the publishing industry, providing 

quality control, and the publisher provided editing services before publishing a book. With the 

rise of digital publishing, anyone can publish a book. You don’t have to write well. You can 

publish your laundry list if you so desire, and no one will stop you or tell you that you can’t. 

Likewise, for editors. Just as suddenly everyone was a writer, everyone could claim to be an 

editor. Authors self-edited as well as self-published, and again there were no quality guarantees. 

Just as there are a lot of wanna-be authors out there today, there are also a lot of wanna-be 

editors. The trick is finding the editor that is for you. 

 

Look at their credentials. It is said that those who can write, write, and those who can’t edit. 

Does the editor have any published works of their own? Do they hold a degree in the field? How 

long have they been doing editing work? Look for an editor that provides client references, 

preferably for your genre. 

 

I offer a five page sample edit for free, so the author can get a feel for my editing style and I can 

get a feel for their writing and how much work will be involved in the individual job. Many other 

editors who I know of, offer this same deal. 
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A great editor is one who sends back the edited manuscript and you grow furious as you read 

their suggestions, but then after a good cry and a bottle of tequila, you come back and look at it 

the next day and say, “Oh yeah. Why didn’t I see that?” Because they are right, and once the 

corrections are made, the manuscript is so much the better for them.  

 

6. How long does it take to edit an average book of 50,000 to 100,000 words?  

 

Again, this will depend on the individual editor and on the level of editing required. Some editors 

are faster than others, some edit on the side in addition to full time jobs, some do nothing but 

editing. For myself, I can accomplish the task in three to four weeks, depending on what else I 

have on my plate at the time. 

 

7. Does the editor make the corrections in a manuscript or do they identify them and I have 

to make the corrections? 

 

Editors identify the problem, but it’s up to the author to decide if they want to make the 

corrections or not. Ultimately, it is the author’s work and they should have the final say in all 

changes. Editors should never presume to make the corrections themselves. 

 

8. Can you recommend some good editors that don't charge an arm and a leg for edits?  

 

My editing service is Write it Right Editing Services: 

https://kayelynnebooth.wordpress.com/editing/ 

 

DeAnna Knippling is another editor who is very good at what she does, but I don’t know what 

she charges: http://blog.deannaknippling.com/ 

 

9. Does the writer have final authority of any corrections an editors makes? Does a good 

editor ever seek to change the writer’s voice or point of view? I hate it when editors try to 

re-write my story. 

 

As I said before, an editor should never make changes, only suggestions. If there are problems 

with POV, then they should be addressed. If voice is not consistent, then this should be 

addressed. The author has the final say as to what changes to make. If an editor is rewriting your 

story, perhaps you’ve picked the wrong editor. 

 

10. Is it true that behind every great author is a great editor?  

 

I would say, in most cases, yes. And it’s always nice when an author opts to include the editor on 

the credits page. 

https://kayelynnebooth.wordpress.com/editing/
http://blog.deannaknippling.com/
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Literary Agents Q & A  

 

 

 

Chip MacGregor, President, MacGregor & Leudeke 

Literary Agency  

Email: chip@macgregorliterary.com 

Website: www.macgregorandluedeke.com  

 

 

 

 

1.  Literary Agents – are you looking for originality or the same old same old?  Series or 

one offs?  Genre benders or tried and true? 

In most fiction I tend to look for originality and NOT series…. Except for romances, where we 

want the tried and true, and with some sort of series potential. 

2.  How much do Lit Agents read before deciding hot or not on a submission? 

Totally depends on the project. Sometimes I know on the first page that the idea isn’t something 

I would be interested in, or it’s clear the writing is terrible. Other times, I have to really wade 

into a project to make a decision. Sometimes it takes weeks, frankly.  

3.  What’s the best way for poets or authors to pursue a literary agent? 

In a perfect world, we’d meet face to face and chat. That doesn’t always happen, of course. I 

looked at my list recently, and realized the majority of people I represent are friends who were 

introduced to me by other authors I represent.  

4.  What do Lit Agents want in a query letter?  Can I call you or email you directly? 

We want to see the big idea, get a sense of the author’s background and platform, grasp the basic 

story and genre (if fiction) or the problem that’s being explored (if nonfiction), and maybe see a 

couple of comparable titles to give us a frame of reference.  

5.  How many manuscripts do you accept each month? 

Each month? Maybe one. Maybe.  

mailto:chip@macgregorliterary.com
file:///C:/Users/Ronald/Downloads/www.macgregorandluedeke.com
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6.  How do you find/get a great literary agent?  How do you know the agent is right for 

you? 

Do your research. I’m always surprised when someone says they want to meet me, then tell me 

they write sci-fi (something I don’t represent). Look at Publishers Marketplace and Publishers 

Weekly and the other agent research sites, and figure out who is representing the type of books 

you write. Then meet them and try to gauge the fit – you don’t want to sign with someone you 

don’t feel comfortable with, or who you don’t really like, or who doesn’t seem to get your idea.  

Think of this another way: You wouldn’t sign with a lawyer to do your will if you didn’t trust 

her, or sign with a realtor to sell your home if you felt there was something that didn’t fit, or set 

up a surgery with a doctor who you thought didn’t really understand your issue. I find far too 

many writers sign with the first agent who expresses interest, rather than doing some research to 

find someone who is a good fit.  

7.  What is the average percentage a literary agent gets from a client’s book sales? 

Every legit agent I know makes 15% of a book’s earnings. There are some shysters out there 

who take more (“I’ll not only be your agent, but for 20% I’ll also be your marketing director!” or 

“I’ll make a 15% commission, but I’ll also sell you my editorial services!”). When you hear 

something like that, get up and walk away. 

8.  On average, how many publishers does a literary agent query on a client’s book? 

I know you’re hoping to come up with a mean number here, but (sorry to sound like a broken 

record) it depends on the project. One book may be a perfect fit for one house, so I’ll take it to an 

editor I’ve worked with before and say, “This is perfect for you.” Another may require us to shop 

it around to a much wider group. But one note to keep in mind: You don’t want your agent 

taking your initial proposal out to, say, twenty houses. What if it gets out there, and then you 

discover you’ve made a mistake, and everyone rejects it? There’s no chance to fix the issues and 

then submit the better, cleaner version. I’ve counseled several younger agents to be more patient 

– get it ready, let some people see it, then, if it doesn’t sell, bring it back and do some tweaking 

to improve it.  

9.  Does an indie author have to have big book sales (on Amazon) and a huge following on 

social media for an agent to be interested in representing them? 

It certainly helps, but I don’t know that it’s required. Sometimes we see something great, and we 

just think it needs a wider audience. The problem for some indie authors is that they’ve created a 

book, done all the marketing they could, and sold a couple hundred copies. Then they want to go 

to a publisher, who says to the agent, “Your author created this, tried their best, and wasn’t able 

to sell it. So really, the author isn’t going to be able to help us sell copies at all. That makes it 

hard for us to take on this project.” I’m supportive of author’s indie publishing, by the way, but 
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they have to treat it as a business and stick with it, really try and sell books. Because a book that 

hasn’t sold as an indie title has little chance of being picked up by a traditional publisher (if 

that’s the goal).  

10. Define “Great Writing!” 

Writing that changes me. I read the book (or the chapter, or whatever) and I come away changed 

by what I’ve read. I understand the topic, or people, or God, or myself better. I’m not the same 

person, now that I’ve read this material. That, to me, is the core of great writing.  

 

 

 

Leticia Gomez - President Savvy Literary 

Email: inquiries@savvyliterary.com 

Email: savvyliterary@yahoo.com 

Website: www.savvyliterary.com 

Website: www.cafeconlechebooks.com/leticiagomez 

 

1. Literary Agents - are you looking for originality or the same old same old? Series or one 

offs? Genre benders or tried and true?  

These days, I am looking for originality in both nonfiction and fiction. I am drawn to out-of-the-

box, wholly unique premises, storylines and characters with equally matched writing execution. 

With fiction, I prefer to represent standalone novels because they are easier to place. It’s difficult 

to get a publisher to commit to publishing one book, let alone a series.  

2. How much do Lit Agents read before deciding hot or not on a submission?  

When it comes to non-fiction projects, I won’t veto a proposed book until I read the full 

proposal. For fiction projects I usually know after the first 10 to 15 pages if the project is one I 

can really get behind on.  

3. What's the best way for poets, writers to pursue a literary agent? 

 I highly recommend the latest edition of Jeff Herman’s Guide to Publishers, Editors and Literary 

Agents. Another great source for finding a reputable agent is to subscribe to Publisher’s 

Marketplace.  

 

 

mailto:inquiries@savvyliterary.com
mailto:savvyliterary@yahoo.com
http://www.savvyliterary.com/
file:///C:/Users/Ronald/Downloads/www.cafeconlechebooks.com/leticiagomez
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4. What do Lit Agents want in a query letter? Can I call you or email you directly? 

 I can’t speak for other agents, but I for one, want a compelling brief description of the premise 

and storyline, title, genre, projected word count, and short author bio. I much prefer e-mail 

queries and submissions first versus a phone call out of the blue.  

5. How many manuscripts do you accept each month? 

 I am mostly focusing on non-fiction projects, specifically prescriptive self-help books for the 

adult market. I accept about three of these kinds of projects a month. I can go several months 

without taking on a fiction project.  

6. How do you find/get a great literary agent? How do you know the agent is right for you?   

These days the majority of my new clients come to me by way of referral from existing clients 

who are pleased with my representation work. So, if you have a friend or acquaintance who has a 

good agent, you can always ask to be referred to. Two other reputable and time-tested resources 

that will help you find an agent is Publishers Marketplace and the book Jeff Herman’s Guide to 

Publishers, Editors, and Literary Agents.  

7. What is the average percentage a lit agent gets from a client's book sales?  

The industry standard is still 15 percent for a domestic sale (US & Canada) of all advances and 

royalties for the LIFE OF THE BOOK. This means it’s not a one-time payment, but a recurring 

one until the book goes out of print and stops selling altogether. For a foreign sale, then this 

percent jumps up to 20 percent.  

8. On average, how many publishers does a literary agent query on a client's book? 

That all depends on the agent and how much determination he or she has to sell your book. This 

is also contingent upon the genre the agent is dealing with. Most agents will query about a dozen 

or so, but not this one. I normally submit a project to approximately 30 to 50 publishers, again, 

depending on the genre. If I’m able to cross market a work in more than one genre, then you can 

pretty much double these numbers.  

9.  Does an indie author have to have big book sales (on Amazon) and a huge following on 

social media for an agent to be interested in representing them?  

The answer to this question is a resounding YES! However, editors at publishing houses 

contemplating on acquiring a book will take Book Scan numbers far more seriously.  

10. Define "Great Writing!" 

 In my book, great writing allows the reader to clearly envision the story in his or her head 

creating a riveting movie viewing experience in their minds. 
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Book Publishers Q & A  

 

 

  

Vivian Zabel- Owner - 4RV Publishing  

Email: president@4rvpublishingllc.com 

Website: www.4RVpublishingllc.com 

4RV Publishing is a traditional publisher. 

 

 

1. How does a writer please a publisher? 

The answer to this question is complicated, but a main component of the answer would be for a 

writer to be professional: A writer needs to research the business and know how to find publisher 

guidelines, how to follow them, how to prepare a manuscript (including having it thoroughly 

edited and revised), be prepared to work with editors to make the work as good as possible.  

One problem that recurs often is writers often expect publishers to give them personal, constant 

attention. They sometimes act as they are the only author the publisher has. I wish we could give 

authors that kind of attention, but we can’t. 

A good way to displease a publisher is to send a submission in a genre or one that includes 

material the publisher says it won’t accept.  

2. What genres are hot right now? What's at the top of your list? 

Fantasy and science fiction are in demand, and we would like more submission of well-written 

manuscripts of both. Erotica is popular, but 4RV doesn’t accept that genre. What we accept is in 

our submissions guidelines on our website, but we want more Young Adult and more novels. 

3. How do we get permission from a publisher to even send a query letter? 

First, go to the publisher’s website and follow that publisher’s guidelines. Each publisher has 

different requirements. 4RV, for example, does not want query letters, but a cover letter, 

synopsis, and a portion of the manuscript if a project over 1500 words (if 1500 or less, the full 

manuscript).   

 

 

mailto:president@4rvpublishingllc.com
http://www.4rvpublishingllc.com/
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4. What needs to be in a query letter? 

We don’t need a query letter, but want certain information included in the cover letter. Much of 

what we require in the cover letter is the same as others want in a query letter, such as the 

following: 

First, give a brief blurb, think the information found on the back of a book, enough to give us the 

idea of the book. Then include genre, possible imprint, audience age, and content level (rating), 

and marketing/ promotion plan / platform. Also note if an artist needed (if manuscript is picture 

book). You need to include legal name, name used for writing, address, phone number, and 

preferred email address. We have a two-page limit. 

5. How long does it take to get an answer from a publisher on a submission/query letter? 

Some publishers give the time limit in their guidelines. A rule of thumb is wait three months 

before contacting the publisher to ask if your submission or query was received. At times, mail 

or email get lost. Asking if it was received is a gentle way to discover your answer. 

6. How much do publishing editors read before deciding hot or not on a submission? 

Some editors don’t read more than one or two pages. Others read the full submission.  Having 

something from the beginning that attracts and holds the reader’s (editor’s) attention is more 

important than ever. 

7. Is it okay to actually call an editor at a publishing house or to email them directly if we 

have the information from Writers Guide books or Google? 

Again, go by the guidelines the publisher provides on its website. The information about editors 

may be wrong since editor’s change often. An editor should never be directly called unless 

permission is given. 

8. How do we find the right publisher for our genre of book? Interested in Short Story 

Collections? 

Again, search websites. Speak with authors about their publishers. Speak with publisher 

representatives at book festivals and conferences. If a publisher has a page on social media, ask 

questions. Research, research, research. 

9. What are publishers looking for? When is a better time to submit your work to them? 

What catches their eye? I have a million questions, I have received responses from 

publishers who loved the book but told me it wasn’t the right time or they weren’t looking 

for new authors. I'm trying to understand this.  

Oh, my, I’m not sure I can answer these concerns adequately, but I’ll try.  
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Different publishers look for different things. Most have what they want and accept on their 

websites. Also, they should give the times when they accept submissions.  

The larger the publishing house, the more the author’s name and fame matters. Smaller houses 

look for good writing, interesting material.  4RV doesn’t require a submitter to have an agent. 

We look for well-written manuscripts that meet our requirements. We take any author, new or 

old or well-known or unknown. IF the manuscript is written well, has an interesting story or 

information (nonfiction), grabs and keep our attention.  Publishers have all kinds of brushoffs: 

not the right time, not looking for new authors, doesn’t fit their needs, etc. 

Persistence is a requirement for writers who want to be published.    

10. How many manuscripts do you accept each month? Do any of the accepted manuscripts 

not move on to publishing? If the above is true, is there a regular percentage that doesn’t 

move on and, generally, why don’t they get published? 

We evaluate every submission we receive. We don’t have a requirement as to how many we 

evaluate or how many we accept. This year, due to health and computer problems of the top 

administrators of the company, have only released five books. We have an additional five that 

will be released before November or, by request, the first of 2019. Last year, we released twenty. 

Books that do not more on to publication, that are rejected after evaluation by an acquisition 

editor, are poorly written or are so full of errors that editing would be too exhausting. 

 

Ron W. Mumford- Author/Publisher 3rd Coast Books, 

LLC  

Email: ronmumford1111@gmail.com 

Website: www.3rdcoastbooks.com 

Website: www.ronwmumford.com 

Website: www.soulmategodsway.com  

3rd Coast Books, LLC is a Hybrid Publisher. 

 

1. How does a writer please a publisher? 

When I was a Journalism/Photography major at North Texas State University, our professors told 

us, "Never show anyone anything but your best, edited work."  You can please a publisher by 

following Submission Guidelines that they ask for and send no more or no less than they ask. If 

we like your work shown in a synopsis, first chapter and hopefully a Table of Contents, we will 

contact you for the rest of the manuscript. Send edited copies of everything. Bad writing and 

punctuation will go badly for the writer. Showing your best will go very well for the writer. See 

www.3rdCoastBooks.com/submissions as an example. 

mailto:ronmumford1111@gmail.com
http://www.3rdcoastbooks.com/
http://www.ronwmumford.com/
http://www.soulmategodsway.com/
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2. What genres are hot right now? What's at the top of your list? 

Depends on who you talk to. All genres can be hot at certain times. Memoirs are making a come-

back, books of poetry are gaining ground along with "Success and How-To."  According to a 

recent Bookbub.com survey here are their Top Genres: 1. Mystery/Thrillers 2. Sci-Fi/Fantasy 3. 

Literary Fiction 4. Romance 5. Non-Fiction 6. Religious Fiction/Non-Fiction 7. Teen/Young 

Adult 8. Women's Fiction 9. Biographies 10. How-To.  According to their survey, 76% of their 

followers buy a printed book and the top age range of book buyers on their site are people 65+. 

3. How do we get permission from a publisher to even send a query letter? 

With Traditional Publishers and the Big 5 like Simon & Schuster, you can get a copy of The 

Writers Market, find the publisher, find the editor there that takes submissions of YOUR 

GENRE and email them or you can even call them. Most of the editors in New York are 25 to 35 

years old. Give them a quick pitch and synopsis of your book that is well-written and is to the 

point/short. DO Not Submit Non-Requested manuscripts to them. They will wind up in the trash. 

For Indie Publishers, follow their guidelines. If you self publish, no permission is necessary. 

4. What needs to be in a query letter? 

For Fiction: 1. A Tag line describing your book in a sentence or so. Example for Action Thriller: 

"Dirty Harry meets the Godfather and bends the law around Scarface." 2. One and a half page 

synopsis of your book. Tell the story in a page and a half. 3. Mention any other books you have 

written and amount of sales. An author is only as great as their last book sales. 4.  Genre, make it 

clear. 5. Author Bio and head shot. Be different and use your flair for writing in the submission.  

6. Author contact information and author website.   For Non-Fiction, same as above along with 

the Table of Contents and first 3 chapters. 

5. How long does it take to get an answer from a publisher on a submission/query letter? 

Indie Publishers will usually respond within six weeks to two months. Traditional Publishers can 

take several months. 

6. How much do publishing editors read before deciding hot or not on a submission? 

Every editor is different. Some can recognize "great writing" (See definition of Great Writing on 

Answer # 10 of the two literary agents' comments) fairly quickly. Personally, if I am interested in 

the submission and ask for the entire manuscript, I read the entire manuscript. 

7. Is it okay to actually call an editor at a publishing house or to email them directly if we 

have the information from Writers Guide books or Google? 

Start off with an email described above but don't hesitate to call an editor if you are VERY 

Prepared. If you get lucky enough to talk to them and you do a good job pitching your work, this 

can build rapport with the editor. You never know… 
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8. How do we find the right publisher for our genre of book? Interested in Short Story 

Collections? 

Look on the Publisher web site. They will tell you what genres they publish and how to submit. 

Don't submit a Sci-Fi/Fantasy manuscript to a publisher or agent that only prints Non-fiction, 

Romance or genres out of your range. The same goes for Short Story Collections. Do your 

homework before submissions. 

9. What are publishers looking for? When is a better time to submit your work to them? 

What catches their eye? I have a million questions, I have received responses from 

publishers who loved the book but told me it wasn’t the right time or they weren’t looking 

for new authors. I'm trying to understand this.  

As an author advocate, author and publisher who has gone through the publishing process many 

times I've always said that the only fun thing about writing a book is writing the book! After that, 

the work begins for publisher and author. Authors must insert into the manuscript: 1. Title Page 

2. Table of Contents 3. Foreword 4. Prologue 5. Epilogue 6. Author Bio/Author Headshot (at end 

of book). They also must APPROVE 1. Everything written in the book. Bad editing can lower 

reviews 1-2 Stars.  2. The cover and back cover copy 2. The final edit 3. The text flow to book 

form 4. The eBook conversion. You will read your entire manuscript at least 3-4 more times 

before the entire book in all forms is complete. The sooner this is done and approved by the 

author, the sooner the book is published. Work closely with your publisher. 

I was a former literary agent and went to lower Manhattan and Hollywood. I asked the same 

questions to 30 different editors. Publishers are looking for books that sell lots of books. This is 

true for the ABA and the CBA (Christian Book Assn.) Have no doubt, they are in business to 

make money. They like celebrity books, books from News Anchors that have a huge following 

on TV and authors who have a huge social media platform of followers. That's really the bottom 

line of traditional publishers. There is no right time or wrong time to make submissions. Begin 

before the book is finished. This is the reason so many aspiring writers either self-publish or go 

with an Indy Publisher. There are vanity presses that just print what you send them and sell 

books to the authors. There are hybrid publishers that charge what it costs to produce a book--

editing, professional covers, text flow to printed book and eBook conversion. Some like 3rd 

Coast even market the books. Prices vary from $2700 to $18,000. 

10. How many manuscripts do you accept each month? Do any of the accepted manuscripts 

not move on to publishing? If the above is true, is there a regular percentage that doesn’t 

move on and, generally, why don’t they get published? 

3rd Coast Books accepts all submissions except for genres in Erotica, Porn, Hate Books or 

Children Books since we do not print 4 Color, large sized books.  If I read erotica, porn or hate, I 

send a rejection email to the writer. Also, if the submission is not properly formatted, the editing 

is terrible and the story line is not interesting to me with well developed characters and unique 
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character voices, I reject them. If the reverse is true, I ask for the entire manuscript. Some 

authors choose to go with our publishing company, some do not. I usually accept about 50% of 

serious, well-written submissions and reject about 50%. No publisher can be everything to 

everybody. We are not Publicists but we do marketing. There is a big difference.  We also like to 

work with our authors, especially those with great attitudes. We don't have time for negative 

attitudes. It is a combination of the author efforts and the publisher efforts to market and sell 

books. We work together and fight the battles together. Be thick-skinned and don’t quit. In the 

writing world, when you quit, you lose! 

 

 

Lisa Aquilina - J.D., LLM – Publisher - Green 

Pieces Press 
Email: Lisa@GreenPiecesToons.com 

Website: www.GreenPiecesCartoons.com 

 Lisa@vignettasyndicate.com  

 

 

1.  How does a writer please a publisher? 

 

Authors are prepared to invest in their writings / books in important ways: great editing, a great 

cover, and a great story. There are no shortcuts in 2018 and beyond, books need to reflect high 

quality professionalism.  No more hand-drawn covers, or shoddy editing.  The market simply 

won’t tolerate this anymore.  Prepare a preliminary Marketing Plan and have a comprehensive 

author platform in place. 

Just as with anything, there’s no one single right solution for every author, nor for every 

publisher.  Whether the author opts for the traditional publishing or self-publishing, my firm 

strongly encourages the author to follow to the letter the IBPA Industry Standards Checklist for a 

Professionally Published Book.   

https://www.ibpa-online.org/page/standardchecklist 

Book publishing is an industry in flux, ever-changing and evolving (even as these questions are 

being answered).  The reality of the industry is this: 

The average literary agent gets about 2,000 manuscript submissions a year.  Vignetta Syndicate 

received 504 submissions to date in 2018.  Of those, we’ve chosen two (2) of those authors as 

clients.  For every three (3) clients the agent signs, Vignetta has succeeded in selling two (2) of 

them. 

mailto:Lisa@GreenPiecesToons.com
http://www.greenpiecescartoons.com/
https://www.ibpa-online.org/page/standardchecklist
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Most books sold by traditional publishers lose money – often for very random reasons – and 

those authors are unlikely to see their work re-commissioned.   

But it’s not mostly about odds.  It’s about quality. 

If an author’s book is dazzlingly good, it will find an agent.  It will find a publisher.  Period.  An 

author can absolutely give himself/herself the best possible chance at success by writing a 

dazzling book in the first place.   

2) What genres are hot right now? What’s at the top of your list? 

Memoir, Historical Fiction, Romance.  For Vignetta Syndicate and Green Pieces Press, a solid 

expertly drawn and written graphic novel is always in demand. 

3)  How do we get permission from a publisher to even send a query letter?   

For Vignetta Syndicate and Green Pieces Press, email Lisa Aquilina at 

Lisa@GreenPiecesToons.com or Lisa@VignettaSyndicate.com . 

4) What needs to be in a query letter? 

Before typing the first word of any query, please, please consider the following: 

A) Is the manuscript up to professionally edited standards?  See above.  Do you know 

what category your book falls into?  Do you know the sort of agency you would want 

to represent your work or publisher to promote your book?  And are you goals for 

your manuscript realistic? 

B) When you submit your query, be a professional first, and personality second.  No 

matter what your brain tells you in moments of doubts and frustration, Vignetta 

Syndicate / Green Pieces Press is not looking for seers, and our firm won’t be won 

over by efforts to prove you really, truly, deeply know our companies.  For example, 

presenting an agent with biographical details found on Google or Bing won’t charm 

us.  Our firm wants/needs a concise, professional query that displays the book, its 

qualities and potential, and a general sense that the author submitted to Vignetta with 

care.  Aim to highlight those qualities that make the author more interesting, but such 

qualities can be limited to publication history, education, or professional 

qualifications that relate to the manuscript. 

C) Keep the query brief.  One page max.  SPELL CHECK and correctly address to the 

right person. 

D) Know that a “No” is in your best interest just as much as a “Yes.”  This can be tough.  

When an author finishes his/her manuscript and it is time to sell it, one can’t imagine 

one reason why anyone would reject it.  That’s a good sign.  It means the author has 

faith in the outcome.  But don’t confuse confidence with good business.  No 

reasonable author would want an overbooked agent to take on the project any more 

mailto:Lisa@GreenPiecesToons.com
mailto:Lisa@VignettaSyndicate.com
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than an agent would want to represent an author who never plans to write another 

book. 

A query is a piece of direct marketing advertising, designed for the recipient to take notice.  One 

of the firm’s mentors recommends including the following: 

A) Subject line: This has to be something related to the all-important opening or the P.S. It 

should not contain words like “free” or “virus” or “penis” because the query will go 

straight to spam.  Our firm advises writing the subject line last, yet most people write it 

first.   

B) Opening: Many agents and editors get hundreds of queries a day.  Many don’t read most 

of them past the first paragraph.  The first paragraph is critical.  For the opening, just 

choose which of the other sections is the most important.  Where do you shine or appear 

to be unique? … Your brilliant original book synopsis? … The “why me” – an interesting 

reason you wrote the book, a connection to the material, and the person you’re querying.  

Often the most important section is the “why you” paragraph, an interesting way you met 

or learned about the agent or editor, an introduction from a friend (which is golden – so 

golden that the fact should become the subject line as well). 

C) Book Description: Think elevator pitch – described in 20 to 30 seconds.  Write only one 

concise paragraph.  Emphasize main plot over subplot.  Show character desire, road 

blocks, and growth.  Mention genre.  Give one to two comparable title, no more.   

D) Why Me?:  Do you have a job related to your book?  Have you done fascinating 

research? Are you an expert in your topic? Do you have a knowledge platform – a 

podcast, or a column?  Are you a community leader with a built in base?  Did you best 

friend go to college with the agent? Have your short stories been published in two 

prestigious literary journals? Do you have a blurb already from a famous author on your 

manuscript? 

E) Why You: If you do your research, you’ll know enough about every agent or editor to say 

something admiring of their work or their clients. Agents are human and like to be 

flattered, but genuinely so. 

F) Call to action: Don’t just say “look forward to hearing from you.” Be concrete and 

detailed (like your prose). For example, “I’ll follow up in two weeks to see if I can 

persuade you.” 

G) The P.S.: Consider the P.S. is the second most read part of any letter. So pull out a fun 

fact, think of something you want them to remember, and be confident 

5. How long does it take to get an answer from a publisher on a submission/query letter? 

60-90 days. 
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6. How much do publishing editors read before deciding hot or not on a submission? 

If Vignetta Syndicate is intrigued by the query letter, our firm will request a fully manuscript. If 

a full manuscript is received unsolicited, our staff reads the entire text before reaching a decision. 

7. Is it okay to actually call an editor at a publishing house or to email them directly if we 

have the information from Writers Guide books or Google? 

Follow to the letter the submission/communications instructions provided by any given 

publishing house and/or agency. If the house rules permit/accept calls or emails, they will state 

so. If they don’t, they will so advise the author. 

8. How do we find the right publisher for our genre of book? 

Interested in Short Story Collections? IBPA is a great resource. Writer’s Digest is also helpful. 

9.  What are publishers looking for? 

See responses to Questions 1 and 4 above. When is a better time to submit your work to them? 

Each house has their own internal calendar/project outline schedule. For Green Pieces Press, we 

set the following calendar year publication outline in MAY of the preceding year. In this 

instance, as early in the calendar year is best. 

What catches their eye? I have a million questions, I have received responses from publishers 

who loved the book but told me it wasn’t the right time or they weren’t looking for new authors. 

I'm trying to understand this. As stated above, the average literary agent gets about 2,000 

manuscript submissions a year. Vignetta Syndicate received 504 submissions to date in 2018. Of 

those, we’ve chosen two (2) of those authors as clients. For every three (3) clients the agent 

signs, Vignetta has succeeded in selling two (2) of them. 

Candidly, if an agent or publishing house spends the time and resources to review a manuscript 

in Toto, it is highly probable the staff “loves the book.” Whether the attraction and appreciation 

for a story translates to rising above to becoming marketable and profitable is another matter. 

 

10.  How many manuscripts do you accept each month? 

 

Vignetta Syndicate does not have a set limit. As stated above, the firm is averaging 63/month for 

calendar year 2018 to date. Do any of the accepted manuscripts not move on to publishing? If 

Vignetta Syndicate accepts a manuscript, it will be published by Green Pieces Press. If the above 

is true, is there a regular percentage that doesn’t move on and, generally, why don’t they get 

published? Given 2018 as an example, approx. 97% of manuscripts received by Vignetta 

Syndicate do not “move on to publishing.” That 97% either are not well-written, lack author 

marketing plan and/or comprehensive author platform, fall outside the genre of interested to our 

firm, etc. 
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I wish you the best of success with your literary endeavors. Keep writing! 

Successful Authors Q & A  

 

 

Debra White Smith - Best Selling Christian 

Author 

Over 100 books in print 

Email: debrawhitesmith@msn.com 

Website: www.debrawhitesmith.com 

 

1.  What steps did you go through to being a complete unknown author to a successful 

author? 

 

I took advantage of internal industry elements that would get my name out there, self-promoted 

every chance I got, gave away free books to readers, and began a national speaking ministry so 

that I built an audience through speaking. Some of my early fiction publishing was with 

Heartsong Presents. Some people frown on that publishing effort. However, I recognized it for 

what it was—a way to get my name in front of about 20,000-30,000 readers (at that time), and 

then I banked on that name recognition transferring to the CBA paperback market. It did.  

 

2.  What are some of your favorite social media sites to promote your books? 

 

Honestly, I am not aggressive enough on social media. I have used Facebook some, and am just 

now starting to use Instagram. I’ve used Instagram to give away my latest release books.  

 

3.  To what do you attribute your success as a successful author? 

 

First, I’m sure I wouldn’t have had any success without the Lord’s inspiration, guidance, and 

anointing. So everything I’m saying is in the context of giving all glory to the Lord. However, I 

was really scrappy and worked like a dog. I didn’t take no for an answer, and I wrote and 

published in every venue where I could break in—including writing short stories for 

denominational Sunday School handouts, youth programs, and anything in between. I didn’t 

limit myself to one genre, one kind of writing. I was all over the place.  

 

 

 

 

mailto:debrawhitesmith@msn.com
http://www.debrawhitesmith.com/
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4.  What is your best advice to aspiring authors? 

 

Don’t quit, no matter what anyone says and how harsh the criticism is. No matter how many 

rejections you get, don’t quit. I had a series that received 30+ rejections. Finally, a publisher 

bought it who had rejected it a few years back. I forgot I’d already sent it to them, and the editor 

forgot she’d already rejected it, and they bought the series.  It wound up being re-released as a 

four-in-one volume, and it sold over 100,000 copies.  

 

5.  What is the first step I can take to effectively start marketing my book?  I have been 

published for 8 months with 0 sales.  Without marketing on Amazon, I feel like it’s hard to 

get noticed. 

 

I don’t know anything about the indie industry. I’m sorry. I always have worked in collaboration 

with a publisher, and I follow their lead.  

 

6.  How or where would I submit my manuscripts to be reviewed for publishing, where the 

publisher takes a percentage of the earnings and me not having to do anything but the 

writing? 

 

I recommend that you buy a Writer’s Market and read it and re-read it and find publishers where 

your manuscript matches what they are looking for and tirelessly submit and resubmit. Go to 

writer’s conferences, meet agents, and submit to agents. Don’t give up.  

 

7.  What is the best way to build up a base of readers? 

 

In my experience, traveling as a ministry speaker was a core element in my building a 

readership. I spoke at very few fiction conferences and majored on speaking at retreats and 

ministry events. From that platform, I sold both fiction and non-fiction because I was personally 

engaging with thousands of people every year that way.  

8.  Since marketing free books on grossly overpriced sites like BookBub are cost effective 

for international authors, given the exchange rate, what form of advertising would you 

recommend for an indie author on a shoestring budget? 

I have no clue about the indie industry. Sorry.  

9.  Have you found it effective to offer free eBooks to “get the word out?” 

 

I have not had experiencing offering free e-books, but I have heard that this is a good marketing 

tool. I do give out free “real” books to my friends and to people I want to bless and to readers I 

know and also on Instagram. I’m always looking for ways to give out free books. When I set up 

my book table at my speaking events, I’d even have buy 2, get one free, or something like that. 
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I’d buy hundreds of my titles that were going out of print for less than a dollar each, and then I’d 

let the out of print titles be my free offers. It was very effective.  

10.  On average, how much does it cost an indie author to produce their self-published 

book including cover artist, text flow, eBook publication, ISBN numbers, and buying 

books? 

No clue. Sorry.  

 

 

Dionne Lister - USA Today Best Selling Author, Sydney, 

Australia  

Email: ddlister@optusnet.com.au 

Website: www.dionnelisterwriter.com 

Website: www.bookexpo.com.au/speaker/dionne-lister-booktastic 

 

1. What steps did you go through to being a complete unknown author to a successful 

author?  

 

I tried getting a publisher or agent and failed, then decided I needed to improve my craft, so I did 

a creative writing degree. I read lots and lots of blog posts and befriended authors. Through that, 

I learned a lot. I’ve also spent a lot of money getting good covers, editing and promotion, and 

even more than that: time. It takes a lot of time and effort. 

 

2. What are some of your favorite social media sites to promote your books?  

 

Facebook 

 

3. To what do you attribute your success as a successful author?  

 

Hard work, patience and good product. 

 

4. What is your best advice to aspiring authors?  

 

Don’t cut corners. Learn by reading blogs of successful authors, and work hard. And get onto 

Facebook and join some author groups. Befriend your peers because they’ll help you. 

 

 

 

mailto:ddlister@optusnet.com.au
http://Website:%20www.dionnelisterwriter.com
http://www.bookexpo.com.au/speaker/dionne-lister-booktastic
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5. What is the first step I can take to effectively start marketing my book? 

 

 I have been published for 8 months with 0 sales. Without marketing on Amazon it's hard to get 

noticed. You can advertise using KDP on Amazon, or you can go to book advertising sites like 

Robin Reads and eBook Discovery. Without visibility, there will be few sales. I would also make 

sure your cover and blurb look professional. 

 

6. How or where would I submit my manuscripts to be reviewed for publishing, where the 

publisher takes a percentage of the earnings and me not having to do anything but the 

writing?  

 

Google to find out publishers that are taking unsolicited manuscripts, and ask other authors. It’s 

not easy to land a publishing deal, and even if you do, you may not get the success you want. 

Traditional publishing doesn’t always work out for the best. 

 

7. What is the best way to build up a base of readers?  

Write good books, and be friendly on social media. 

8. Since marketing free books on grossly overpriced sites like Bookbub are not cost-

effective for international authors, given the exchange rate, what form of advertising would 

you recommend for an indie author on a shoestring budget?  

Unfortunately, if you don’t have money to advertise, there is nowhere free or super cheap that 

will get your books to loads of readers that is effective. There are smaller sites that cost $10, $20 

or $40. I’d recommend Robin Reads, eBook Discovery, eReader news today, and for fantasy/sci-

fi Book Barbarian. I also run a site called Booktastik, which is cheap and generally effective for 

the price you pay (I think we’re one of the cheapest ones out there). You can also build your own 

newsletter base by setting up on an email server, like MailerLite, and offering free content—

maybe a short story—in return for sign ups. 

9. Have you found it effective to offer free eBooks to "get the word out?"  

Yes, but sparingly. I run free deals maybe once a year. Some successful authors have the first in 

their series permanently free, but it’s up to the author. If you ever run a free book, make sure 

there are other books in the series so you actually make money, or there’s little point. 

10. On average, how much does it cost an indie author to produce their self published book 

including cover artists, text flow, eBook publication, ISBN numbers, and buying books?  

How long is a piece of string? Lol! It depends on the book-length and what sort of cover you 

want to get. I spend around $1600 US for a 55,000-word book. I have original cover art done, 

which most authors don’t, and that costs me around $700 US. ISBNs are the cheapest part of the 
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equation. You can get book covers for $150 or so if they use stock images. The price for editing 

also varies as some editor’s charge more than others, but you’re better off paying more if you 

find a good one—not that all good editors are expensive. That’s a whole other topic: how to find 

an editor. And of course, there is the time to write and edit, upload to sites. 

 

 

 

Kathleen J. Shields - Award winning author, several 

genres.  

Author of the Hamilton Troll series. 

Email: kjg@Kathleensbooks.com 

Website: www.kathleensbooks.com 

 

 

1. What steps did you go through to being a complete unknown author to a successful 

author? 

 While that is an excellent question, I’m not sure I can say I am a successful author. To me, a 

successful author is someone who’s sold millions of books, lives on a private island and gets 

paid to imagine new worlds on a daily basis.  While that is my dream, that’s not necessarily 

realistic.  

I work very hard to get every sale I make. When royalties come in from book sales that I didn’t 

work on – that, to me is a success. When royalties for book sales are directly deposited and they 

exceed my face-to-face sales – THAT is a super success! Unfortunately though, until those 

direct-deposit royalties exceed my monthly expenses, I must still maintain a day job, and while I 

LOVE what I do, assisting other authors in publishing and marketing their books, that day job 

takes away from my writing time – so that is not successful.  

2. What are some of your favorite social media sites to promote your books? 

This question is two-fold – you need to determine WHO your audience is and WHERE they are 

on social media. They only way to do this is to either mimic someone else in your genre or trial 

and error on each platform. I suggest the first because the later takes away time from the one 

thing you truly want to do most – WRITE! But who knows, you may be successful where other 

authors have failed – not trying is not an excuse. 

I sell children’s books and originally thought I needed to market to children (makes sense) but 

they don’t hold the purse strings, mom does. So then I thought I should market to mom and dad – 

not so much. They are spending their money on clothes, food, toys; everything besides books. 

They KNOW the school library contains the books their children should be reading, and those 

books are free to check out. They’ve also seen Junior start a book and not finish it – many times. 

They aren’t wasting their money on that. That’s when I realized it was the grandparents I needed 

mailto:kjg@Kathleensbooks.com
http://www.kathleensbooks.com/
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to market to. Grandma loves to promote reading and education, she has the money to spend on 

books to better her grandchild’s future and she enjoys sharing those worlds when she visits.  

3. To what do you attribute your success as a successful author? 

 Hard work, determination, a never give up attitude, thinking outside of the box…. All of these 

attributes help – but to truly be successful you MUST have a following. You need to have fans – 

not just numbers on social media (although that helps)… but those numbers need to be people 

who adore your writing. Who are willing to share your posts, leave comments and reviews, and 

tell others about your book. Without TRUE FANS, you are spinning your wheels.  

This is where the social part of media really excels. You have to be social – to connect with your 

readers. To get involved in the discussions, to add to the groups, and not JUST post pictures of 

your books or sales pitches. You need to showcase WHY you are an expert in your field so you 

can intrigue them into looking up your book.  

4. What is your best advice to aspiring authors? 

 When you publish your book, you are opening a business. Firstly, that business had better be 

selling the best product ever! A perfectly polished, grammatically correct, multi-edited and 

highly critiqued, top-notch, professionally created cover, outstanding story that yanks the 

emotions from its readers and makes them feel like they can’t live without it – YOUR BOOK. 

Secondly, you must promote your business. The old adage of “If you build it, they will come” 

does not coincide with books. Just because your book is on Amazon does NOT mean it is going 

to be found and sell (without help). People need to KNOW about it. They must be informed that 

this book exists so they can do a search and find it.  The only way to do that is to market, 

advertise and publicize it, and THAT takes time and money. If you want your business to 

succeed you must work hard at it – every day. They say most businesses fail within the first 2 

years. If you are still selling books after two years, you can consider yourself a success… 

especially because most authors tend to sell about 100 books to friends, family, work and church 

and then completely give up after about 6 months. It takes work – and if you aren’t prepared to 

work, well then… 

5. What is the first step I can do to effectively start marketing my book? I have been 

published for 8 months with 0 sales. Without marketing on Amazon it's hard to get noticed. 

 That is technically two separate issues – to effectively market your book, you truly must start 

marketing BEFORE the book is released. Your fans need to have anticipation for it, to look 

forward to it, to sign up for presales, because a good first day with a ton of presales can get your 

book on the best sellers list which is one of the best things you can do for it! 

However, if your book has been out for eight months and you haven’t gotten a sale, you’ve 

missed a ton of potential. It isn’t over yet, but you’ve let your book go stagnant and that is not a 

good thing. Most publishers want to see big numbers in sales in the first year. Most book 

contests only accept books published in the current year – and THAT is my first suggestion, 

enter a contest. If your book wins, it is an award-winning book. Promoting it will be a bit easier. 

Their promotions will help advance your book to the forefront of shoppers screens and that is an 

excellent first step.  
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6. How or where would I submit my manuscripts to be reviewed for publishing, where the 

publisher takes a percentage of the earnings and me not having to do anything but the 

writing? 

 That would be in the land of unicorns and lollipops. Sorry to be so blunt, but the industry is 

changing. What you want is the traditional publisher of the past. The publishing company that 

only accepted unpublished manuscripts pitched by a legitimate agent who put their reputation 

against this story. That publishing company then buys the rights to your story, does their “thing” 

and makes you a best-seller before the first book is released in the stores.  

Traditional publishers don’t operate that way any longer. They EXPECT YOU to help market 

YOUR book. They want to see your numbers (social media fans who will help promote you – 

thousands of them!) They expect YOU to have a marketing plan. They expect YOU to do book 

signings, setup YOUR OWN tour and WORK at “your business”. Then, when you’ve sold a 

million books in the first six months, they may give you a contract to write two more books of 

that series. BUT if you don’t make that happen, you’re out the door and your book is gone. 

You’ve sold the rights to your book and you MAY have to pay back your signing bonus to cover 

their losses.  

7. What is the best way to build up a base of readers? 

 Short stories, blurbs from what you are currently writing, a blog, actively writing on Wattpad or 

other online outlets that readers are engaged in. People need to know about your characters, your 

writing style, they need to get hooked, before the book comes out. They also need to get to know 

you, the person; the writer behind the world. Becoming actively involved with other authors will 

help you as those fans may start following you too. Getting short stories published in 

collaboration books help, especially if your short story is a spin-off story of the book you are 

writing. That gets the reader invested in your characters and eager to read more.    

8. Since marketing free books on grossly overpriced sites like Bookbub are not cost-

effective for international authors, given the exchange rate, what form of advertising would 

you recommend for an indie author on a shoestring budget? 

Most indie authors ARE on a shoestring budget. We write to escape reality. We publish to help 

others escape their realities. And we pray that escape for them will pay for a REAL escape from 

our minimalist lives of work and bills, repeat and drink. BUT until those sales help to pay the 

bills, there’s no rainy day fund set aside for advertising. That is the catch 22. Without advertising 

money you can’t market and sell your book. Without book sales you can’t pay for advertising. 

That is where publicity comes into play.  

Now if you think, marketing, publicity and advertising are all the same – you need to do a little 

research and familiarize yourself on how to run a business.  

Marketing refers to the process of preparing your product for the marketplace. It involves 

understanding who your potential customers are and what they want to get from your product or 

service. Marketing is the design elements which help to align the image of your product with the 

interests of your target audience. It is marketing that defines your brand and attracts the market 

share you want. 

Advertising is the process of making your product known to the marketplace. It is a paid 

promotion spreading the word about what your product has to offer. While marketing is the way 
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in which you convince potential buyers that you have the right product for them, advertising is 

how you communicate to them the existence of that product. 

Publicity is the promotion and management of that product. It is the process of creating news 

through social media, shows and exhibitions, organizing book tours and speaking engagements, 

and other activities that keep the product or the author in the public’s attention. It is usually free, 

or requires limited budget, but DOES require time and effort.  

Without all three your job is going to be tough but it is not impossible. There ARE ways to 

inexpensively advertise – however you MUST take into account that EVERYONE else is doing 

that too so your success is depending on your marketing and publicity to help you stand out from 

the crowd.  

9. Have you found it effective to offer free eBooks to "get the word out?" 

Yes and no. If you have one book and one book alone, the only way for a freebie to help is IF the 

reader leaves a review. THAT is the ONLY way other potential readers will know your book is 

worth their time and money.  

If you have a series, yes definitely. I can’t even begin to tell you how many of books 2 and 3 of 

my trilogy sold after the reader read the first book for free. They got invested in the characters 

and had to get help off the ledge of my cliff hanger to see how it was going to end.  

10. On average, how much does it cost an indie author to produce their self published book 

including cover artists, text flow, eBook publication, ISBN numbers, buying books? 

$150-$800 – Think that spread is huge? Well it is. The cost of publishing a book is entirely up to 

YOU.  

ISBN’s cost $125 unless you plan on publishing more books to expand your business, then 

buying a 10 pack or even 100 pack drops that individual cost significantly. Yes, you’ll spend 

more upfront, but if you consider that a ten pack makes your ISBN less than $30, you are already 

saving money and working towards your future. 

Copyright costs $35 at copyright.gov if you do an online application. But if you publish the 

book with your name, publication date and the use of the copyright symbol it is considered 

common law copyright protection and is valid, your copyright would be free. 

Interior formatting ranges between $0 and $200. If you are willing to learn HOW to format 

your interior, with the help of hundreds of tutorials and videos on the internet you can save 

yourself hundreds on this book and all future books. Or you can pay someone to do a task you 

are most likely capable of learning yourself.   

Cover creation cost is fluid, meaning you can do it yourself with the help of dozens of online 

creators and if you have a good eye you could possibly do a great job. But it does take a little 

research to learn what works and what doesn’t. What fonts to use and how many. What images 

to use, size and style. Are you paying for stock images or using your own? And most importantly 

(major tip) what does it look like as a 2” thumbnail??? 

Publication ranges from $0-$115-$More. If you self-publish with CreateSpace and do 

everything yourself with NO help from them it can cost you$0 or at the very least the cost of 

printing and shipping one proof book. If you have them help you with the process that price can 

go very high. However, do a bit of research about CS vs Ingram because you may decide that 
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your book has the best potential for success elsewhere. That’s where Ingram comes into play. If 

you want your book available through distribution channels like libraries and schools, you don’t 

want CS. If you want Barnes and Noble or other brick and mortar bookstores to give your book a 

chance on their shelves, you don’t want CS. If you want hardback, you don’t want CS. But if you 

go through Ingram be prepared to become your own publisher and be prepared for interior and 

exterior setup fees, fees for changes, annual marketing fees and the cost for printing and over-

night mailing of your proof. But in the long run, you may find it worth it! 

Web Site Builders for Authors Q & A  

 

 

 

Mario Rosales - IT Director for 3rd Coast Books, LLC 

Email: mario@techlifebalance.net 

Website: www.techlifebalance.net 

  Website: www.soulmatesgodsway.com 

 

 

1.  What does the average author web site cost if done by a professional web builder? 

 

Prices vary depending on functionality.  Simple websites like www.ronwmumford.com can start 

at $1500, a website like www.soulmategodsway.com can cost around $3500. Sometimes you can 

find them cheaper but you have to be careful because when it comes down to it, you have to ask 

“What happens if my site has problems or it goes down?”  What features do you want that might 

cost extra?  Ask if videos or book trailers can be uploaded or whatever other things you want to 

do.  Sometimes cheap websites don’t allow some features.  Also how fast will they respond and 

how transparent is my website designer.  Make sure you understand the support provided to you 

or if there is any training. 

 

2.  What are the key elements in an author website?   

This questions is more based on what you want to accomplish.  If selling a book is the goal then 

the website should focus on a book. If the website is to sell the author series of books then 

concentrate on a message to unify everybody in that direction.  If it’s to get book signings then 

you have to focus the website in that direction.  That’s where the cheaper website designers will 

not be able to help.  Usually if you have someone that is well versed in multiple technologies and 

methodologies they can assist.  For example, when I work with a client, I usually work on their 

mailto:mario@techlifebalance.net
http://www.techlifebalance.net/
http://www.soulmatesgodsway.com/
http://www.ronwmumford.com/
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marketing strategy or get more involved in what they want to accomplish rather than just making 

a “brochure” website even though there are times a brochure website is what is needed.  Don’t be 

oversold on something you don’t need.  Make a list and request to see how the cost may vary 

depending on what functions you want on your author web site. 

 

3.  Is it necessary for an author or writer to have a website?  Why? 

 

That depends on what type of person you are.  Presence online is becoming important, but the 

traditional way of meeting people still seems to be the most impactful.  Yes there are times when 

something goes viral, and everybody will tell you they have the winning formula. Don’t fall for 

that trap.  Just remember this, if they all have the winning formula, why are they not retired 

making all the money from it. 

 

4.  Do I need a blog on my author website?  How do I gain blog followers? 

 

Blogging does require some work.  Blogs to me are very important if you want to get to be 

known online.  Sometimes it helps in selling books, sometimes it does not.  It’s really trial and 

error to see what works.  Once again don’t fall for the formulas, what sells is personal 

connection, not systemized products.  How many times have you been sent to a page that asks 

you for your email and then you get spammed?  How do you feel about that?  Reach out to 

groups out there, physically and online.  People love that human connection.  People think that 

social media is a personal connection but how many times have you been able to easily “dismiss” 

someone online and no longer follow them?  Isn’t it usually much harder to break a physical 

personal connection?  Online is great to send out information and create a stepping stone, but 

personal connection is always the best. 

 

5.  Is it important to have “Testimonials” on my website?  How often do I get them? 

 

Yes, it helps, and you get them by asking.  Most people love giving testimonials if they are 

asked. 

 

6.  How do I market my author website so others will come to it and buy my books? 

 

There are so many ways to do this that honestly it is its own white paper.  When you get into this 

type of marketing it involves time, understanding of your audience, understanding of your 

technology, there is no one simple way to do this.  Yet there are many simple ways you are told 

there are.  Though simple equals less expensive, more work equals more expensive.  Sometimes 

it’s best to fork out a little money but make sure they give you metrics. 
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7.  Is it important to have “key words” in the content of my website?  Why? 

 

Not much on keywords, more like informational sentences.  Keywords are becoming a thing of 

the past and even Google has said they are slowly weeding that out. 

 

8.  Do I need links to Amazon for my books on my author website? 

  

Does not hurt but having links everywhere possible is also helpful. 

 

9.  What advice would you give authors about their websites? 

 

Start with something that you can manage so you don’t have to pay a developer. If you can 

afford it go for a WordPress site customized by a developer.  Don’t fall for those Weebly or easy 

to make websites… they usually don’t allow you to export content, even the layout, so you 

would have to start from scratch if you wanted to add more functionality.  At a minimum do 

WordPress, get a template and then get a developer to help you with it.  Sometimes that turns out 

cheaper but sometimes it doesn’t depending on features.  Start SIMPLE and then expand. 

 

10.  Should I put, “Buy My Book” on my author website? 

 

Yes, this will help and even write a blog talking about your books. 

 

 

 

 

Kathleen J. Shields - President of Kathleen's Graphics  

Email: Kjs@Kathleens-Graphics.com 

Website: www.Kathleens-Graphics.com 

 

 

1. What does the average author web site cost if done by a professional web builder? 

  

Professional website developers can range from $500-$2000+ depending on who and where and 

some even charge $100+ by the hour. Plus there are the extra costs, domain name, hosting, e-

commerce fees, email service, SSL certificate, firewall, etc. A good website developer will 

discuss your needs, put together a plan and outline the costs associated. They will also know how 

to save the author money by utilizing free plug-ins, free SSL, free e-commerce options, free 

firewall, etc. At least, that’s what I do. 

mailto:Kjs@Kathleens-Graphics.com
http://www.kathleens-graphics.com/
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2. What are the key elements in an author web site? 

  

An author website needs to sell the author. It needs to have a clear identity, a brand. It needs to 

have an about the author page. A Book sales page with links to places the book is for sale. It 

needs to have book reviews. If you are serious about promotion, you should have a press kit, and 

of course links to all of your social media profiles. And most importantly, it needs to have a blog, 

some way you can showcase your writing style and who you are to your public.  

 

3. Is it necessary for an author or writer to have a web site? Why? 

 

If you already have made a name for yourself, i.e. you are a national TV host, famous 

actor/actress or musician, or are already a bestselling author that has become a household name, 

then no, you do not need a website. But if only your family, work associates and church 

members know you, then yes, yes definitely, you need a website. You NEED to have a way to 

educate the world about you and your product. You need to find every way possible to get 

exposure for that book. Because the TV host and musician already have millions of fans listening 

to them. They already have a platform to say, “Oh hey, by the way, buy my book.” You don’t.  

 

4. Do I need a blog on my author web site? How do I gain blog followers? 

 

I go back and forth on blogs. If you write a helpful blog, people will find you. If you write a 

hilarious blog, people will find you. If you write blog after blog that says, buy my book, people 

won’t care. You must blog about content that people care about AND that they are looking for. 

When they read your content and learn how educated you are, or how witty, they may be 

intrigued to see what else you’ve written. They may also sign up to receive future notifications 

from your blog, or follow you on social media. The problem I have with blogs, is they are time 

consuming. Half the time, you don’t know what to write, the other half the time you are 

struggling not to pick sides, political, faith, insert any social debate here. After that, you are 

spending your writing time, writing free content for people who may or may not read it and then 

hit the back button and go somewhere else.  

 

5. Is it important to have "Testimonials" on my web site? How do I get them? 

 

Testimonials or reviews are always good, and I mean that in two ways. It’s always a good idea to 

have a few lines of good things others have said about you or your book. Amazon reviews are 

key to getting sales and exposure. But the other side of it is, your website will ALWAYS show 

good reviews. I mean seriously, are you on-purpose going to showcase on your website 

someone’s negative review saying how lousy of a writer you are? I don’t think so. So keep them 

short and sweet and link to official Amazon reviews whenever you can so your new visitor can 

truly take you seriously. 
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6. How do I market my author web site so others will come to it and buy my books? 

 

This is a question absolutely every small, fairly unknown author asks and honestly, there is no 

easy answer. Every business owner on the planet is asking that question. Every inventor, 

entrepreneur, realtor, service technician – everyone is asking that question.  

 

The old adage of “If you build it, they will come” does NOT apply to websites. People HAVE to 

KNOW your book exists. They HAVE to know either your name or the title of your book if they 

are going to find it in a search. I can do a search for my name or my book and be found on 

almost all of the listings in the first 3-5 pages of the search results because I have played the 

raffle game. I have so many websites, so many social media pages, blog posts, book stores and 

poetry website postings, that I’ve got enough tickets in the pot to possibly win the raffle. 

Unfortunately though, if someone hasn’t heard of me, they aren’t going to get those search 

results. The raffle ticket puller is not searching for my specific ticket. They’re reaching in for 

ANY ticket (book of X genre) and the first few that pull up are the ones they are going to look at.  

 

You may have the best romance book on the market, but if the market doesn’t know about it 

specifically, that keyword “romance” gets put in the shuffle of the other 100,000+ romance 

books. Marketing, Advertising and Publicity take time and money. How much are you willing to 

do for your book? 

 

7. Is it important to have "key words" in the content of my web site? Why? 

 

Keywords go hand-in-hand with the previous answer. Keywords are going to help get your 

website higher ranking which means closer to the first few pages of results. But like I said above, 

the keyword “romance book” isn’t enough. You have to be more specific, like “vampire 

romance” of course that pulls up over 30,000 options. Then you add in another keyword to your 

phrase like “humorous vampire romance” That’s about 700 choices, you may be found, or they 

may eventually get to your book. Keywords make all of the difference, but they also must be 

words and phrases a regular person would use. I mean “Funny bloodsucker relationships” 

definitely narrow the search, how many people, really, are going to use that in a search? 

 

8. Do I need links to Amazon for my books on my author web site? 

  

I would! I would link to absolutely every bookstore and online shop I can. Amazon, Barnes & 

Noble, Powell Books, BAM, Goodreads… and if you have eBooks and audio books, link to 

those sites too! You never know where a customer prefers to shop. Yes, the majority of them are 

going to go to Amazon, but maybe they got a coupon code for Book Depository and your link 

reminded them. Also, if you can, offer sales on your own website, offer autographs if you have 
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inventory in stock. If they made it to your website give the option to buy on your website. There 

are no limits to what you can do on your website (and any web developer that says there are – 

isn’t being straight with you or they just want more money).  

 

9. What advice would you give authors about their web sites? 

  

My main advice, because I am a do it yourselfer, keep it updated. I have a very hard time doing 

that with a day job, but whenever I can I try to update it. That being said, when your website is 

being developed make sure to utilize every auto-updating option you can. Like, if you schedule 

book signing events, put those on Google Calendar and have the app on your site so your site is 

always updating your upcoming venues automatically. Or having your Facebook feed 

automatically update on your website.  

 

My second suggestion is make sure your website is built on a platform that has a back-end 

control panel, like WordPress. Something that you can go into and update yourself without 

always having to be at the whim of the webmaster. While websites are my day job I’ll gladly let 

someone do their own updates because those little things take a lot of time out of my day.  

 

And finally, research prices. Hosting shouldn’t exceed about $75 per year. A domain name 

shouldn’t be more than $18. Find out what you need, shop the services and get the best deal.  

 

10.  Should I put "Buy My Book" on my author website? 

 

Yes! As in my answer to #8 don’t limit your options. However, don’t make your website a sales 

pitch. Make it a button in your menu, and maybe put a bit in your current projects section. If you 

have an appearance coming up, mention you’ll be signing your book (name and link here) at 

such and such store. Your author website is about you, not your book. You are so much more 

than just an author. You are a person with hobbies, goals, dreams, life situations, all things that 

your readers can relate to. That’s how you build a fan base. Once they read your book it’s over 

(unless they choose to read it again). But once they are a fan of YOU, they’ll come back to see 

what you’re working on next.  


